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Aim of the project

Develop an easily applicable measurement concept of social milieus
for large-scale cross-sectional data sets to account for the meso-level.

Definition
Milieus are groups constituted by sharing a rather stable and group
specific set of values and mentalities (Hradil, 2012; Vester, 2006)
with an increased level of communication amongst group members
(Schulze, 2005).

Three motivations:
• availability of large-scale and long-term datasets need/support

integration of theoretical concepts
• progress in value theory and measurement provides grounds
• debates around societal changes (individualization,

transnationalism) emphasize tensions between micro and macro
context
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Theoretical background

Comparative research often aims primarily on macro or micro
predictors and pays only little attention to the meso-level (groups).

The traditionally strong class concept has been challenged by
individualisation hypothesis (Beck, 1992) and transnationalism
research.

An rarely applied alternative in quantitative studies is the milieu
approach (Bourdieu, 2001).

Social groups play an important role for lay conceptualization of an
increasingly complex world (Staerklé, 2009).

Contribution:
Capturing a two-dimensional space of stratification (status) and
subjective motivations (values) to explain variance inside countries
across milieus and similarities across countries along similar milieus.
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Contribution:
Capturing a two-dimensional space of stratification (status) and
subjective motivations (values) to explain variance inside countries
across milieus and similarities across countries along similar milieus.

Alexander Seymer (University Salzburg) Measurement of Social Milieus 3rd LCSR conference, Nov ’13 3 / 11



Theoretical background

Comparative research often aims primarily on macro or micro
predictors and pays only little attention to the meso-level (groups).

The traditionally strong class concept has been challenged by
individualisation hypothesis (Beck, 1992) and transnationalism
research.

An rarely applied alternative in quantitative studies is the milieu
approach (Bourdieu, 2001).

Social groups play an important role for lay conceptualization of an
increasingly complex world (Staerklé, 2009).
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SINUS-Milieus c©

Figure: Sinus-Institut Heidelberg, 2011
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Measurement and method

Social status
International Socio-Economic Index (ISEI) of occupational status
(Ganzeboom, De Graaf, Treiman, & Graaf, 1992).

Basic values
Basic Human Values Scale (HVS, see Schwartz, 1992; Schwartz &
Boehnke, 2004)

3 ways of deriving measurement:
• a priori assumptions about groups along SINUS-Milieus c©

• Latent class analysis (poLCA)

• Cluster analysis (kmeans, Mclust, DBSCAN)
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Current ”narrow” approach and future path

Currently I am working with:

• European Social Survey (wave 1-6)

• Basic Human Values Scale (HVS)

• Cluster analysis (primarily assessing algorithms)

After finding clusters in ESS:

• Validation of findings by comparing the results to class and value
studies (How does the measure perform? (Otte, 2008, 2005))

• Extend the operationalization to other data sets even without
the HVS or ISEI.
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Important questions to tackle

Theory
• Does the concept of ’social milieus’ fits the aim or leads

primarily to misconceptions?

• How to consider the 21 items from the HVS? Partially or all? As
10 values, 4 higher order structures or as two dimensional space
(Verkasalo, Lönnqvist, Lipsanen, & Helkama, 2009)?

Methods
• Cluster analysis vs. LCA (or both)?

• Density-based versus centroid-based (Some kind of fit measure,
e.g. BIC)

• How to evaluate the performance adequately?
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Otte Table 1 (Otte, 2005, p. 10)
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Otte Table 2 (Otte, 2005, p. 11)
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THANK YOU FOR YOUR ATTENTION!
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